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RAN-2408000604020011
S.Y.B.Com. (NEP) (Sem.-IV) Examination April - 2026

Marketing-IV (Major)

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â.1.  “uQ¡“p V|„$L$p„ âñp¡“p S>hpb Ap‘p¡ (6 dp„’u L$p¡B‘Z 5)  10
 a. âdp¡i““u b¡ L$pdNufu S>Zphp¡.
 b. N°u“ dpL£$qV„$N iy„ R>¡?
 c. Ål¡fps A‘ug“u ìep¿ep Ap‘p¡.
 d. B2C dpL£$qV„$N iy„ R>¡?
 e. N°plL$ k„‘pv$““u ìep¿ep Ap‘p¡.
 f. h¡QpZ âp¡Ðkpl“ iy„ R>¡?

â.2. A. âdp¡i“ rd¼k A“¡ s¡“p OV$L$p¡ kdÅhp¡.    07
 B. Ap^yr“L$ dpL£$qV„$Ndp„ âdp¡i““y„ dlÐh kdÅhp¡.    07

A’hp
â.2. A. ìe[¼sNs h¡QpZ“u k„L$ë‘“p A“¡ s¡“p apev$p kdÅhp¡.  07
 B. h¡QpZ âp¡Ðkpl““p rhrh^ kp^“p¡ kdÅhp¡.   07

â.3. A. ìehkpedp„ Ål¡fps“y„ dlÐh kdÅhp¡.    07
 B. Ål¡fps“p rhrh^ âL$pfp¡ kdÅhp¡.    07

A’hp
â.3. A. dp¡bpBg dpL£$qV„$N“u gnZp¡ kdÅhp¡.    07
 B. qX$rS>V$g dpL£$qV„$N“u gnZp¡ kdÅhp¡.     07

â.4. A. V|„$L$u “p¢^ gMp¡ (3 dp„’u L$p¡B‘Z 2)    08
 i. k„cprhs N°plL$p¡ A“¡ â’d hMs Mfuv$v$pfp¡    04
 ii. N°plL$ hapv$pfu ‘f Akf L$fsp ‘qfbmp¡    04
 iii. N°plL$ ÅmhZudp„ (CRM) “u c|rdL$p    04

â.4. B. V¡$rgL$p¡d L„$‘“udp„ N°plL$ R>p¡X$u“¡ S>B füp R>¡. ÅmhZu ìe|lfQ“pAp¡ k|Qhp¡  04
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ENGLISH VERSION

Q.1.  Answer the following short questions (Any 5 out of 6)  10
 a. State two functions of Promotion.
 b. What is Green Marketing?
	 c.	 Define	Advertising	Appeal.
 d. What is B2C Marketing?
	 e.	 Define	Customer	Acquisition.
 f. What is Sales Promotion?

Q.2. A. Explain Promotion Mix and its components.  07
 B. Discuss the importance of Promotion in modem marketing.   07

OR
Q.2. A. Explain the concept of Personal Selling and its advantages.  07
 B. Describe various tools of Sales Promotion.   07

Q.3. A. Explain the importance of Advertising in business.  07
 B. Discuss various types of Advertising.    07

OR
Q.3. A. Explain the concept and scope of Mobile Marketing.  07
 B. Describe the features of Digital Marketing.   07

Q.4.  Write short notes (Any 2 out of 3)    08
 i. Prospects and First-Time Buyers.    04
	 ii.	 Factors	Influencing	Customer	Loyalty.	 	 	 04
 iii Role of CRM in Customer Retention.    04

Q.4.  Short Case      04
  A telecom company experiences high customer chum due to pricing issues and poor
  after-sales service. Suggest suitable retention strategies.


